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The Users TCP Academy provides access
to the knowledge developed through our
research programme and the wider work
of our partners. Visit userstcp.org/the-
academyl/ for our extensive library,
featuring more than 100 presentations.

25 February 2026 @ 3pm CET

Tipping the balance — how governments can
modernise their tax and levy policies to improve
the economics of heat pump take-up

Stay tuned for registration link in the webinar
chat
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Strong Support for Local and Regional Authorities
in Energy Efficiency Interventions

Energy efficiency interventions are crucial as changing the way we use
energy not only strengthens Europe’s energy security but also plays an
important role in tackling climate change and addressing environmental
degradation.

In the past, many initiatives have supported local and regional
authorities to implement EU and national energy-saving strategies. But
only recently has behaviour change been clearly recognised as essential
for reducing energy use to sustainable levels.

Even with this growing recognition, there are still significant gaps. Local
and regional authorities often lack comprehensive case studies and
proven examples of what works to guide their efforts.



The Project
in a Nutshell

To be kept up to date,
please sign up to the
newsletter: Subscribe

20.1.2026

The aim of the Energy Behaviour Forum is to establish a
digital platform to advance and share energy efficient
behavioural practices and to support local and
regional authorities in integrating behavioural insights
into the design and implementation of energy
efficiency interventions.

The Energy Behaviour Forumis funded by the EU Commission and developed
by a consortium led by VITO - Flemish Institute for Technological Research -
and its 12 partners. The pilot project was launched in March 2025, and the first
phase of the project will run till the end of 2026.

*  Besides VITO other partners are Energy Saving Trust (UK), Energy Cities
network, Motiva Services Oy (Finland), the Council of European Municipalities and
Regions (CEMR), DNV (the Netherlands), Oeko-Institute (Germany), the Austrian
Energy Agency (AEA) (Austria), ADENE — Portuguese Energy Agency (Portugal),
the Centre for Renewable Energy Sources & Energy Saving (CRES) (Greece),
Netherlands Enterprise Agency (RVO)(the Netherlands), and the Slovak
Innovation and Energy Agency (SIEA)(Slovakia).

Energy Behaviour Forum 4
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Shaping the future of
Energy Efficiency
together

20.1.2026

The Energy Behaviour Forum is developed and
implemented through a strong partnership with local
and regional authorities, along with experts in
behavioural science and energy efficiency, to ensure all
needs are met.

Stakeholders are invited to get involved by sharing case
studies, taking part in the capacity-building programme,
and becoming Friends of the Forum.

Stakeholders are invited to provide feedback about the
Energy Behaviour Forum at different stages of
development and implementation.

Energy Behaviour Forum
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What can you
expect from
us?

Keep an eye out: the digital

platform is expected to launch
soon!

DISCOVER

Get to know the Energy Behaviour
Forum, its objectives, and the
various opportunities it offers,
including the organization of both
EU and national events.

TRAINING

Local actors will be able to
participate in three types of
training strands. Choose the most
suitable one and register.

& In-depth training
Explore behavioural change
theories and intervention
design.

Learning centre
Self-paced resources on
practical applications.

Train-the-trainer

Build capacity to teach others
and scale impact.

DESIGN

Policy support tool - you will gain
insights into key behavioural
factors influencing energy use
and receive tailored, evidence-
based recommendations. The
tool provides practical guidance,
checklists, case studies, and short
training videos to help achieve
your policy objectives.

INTERACT

You can share your own energy
efficiency initiatives and learn
from others across the EU,
fostering knowledge sharing
among local and regional
authorities. An interactive map will
help you explore good practices by
location,

IMPLEMENT

Access practical guidance and
success stories on implementing
energy efficiency behaviour
change. These materials are
grounded in behavioural insights
and presented in a concise,
actionable format, such as “Energy
Savings Dos and Don'ts”,

INCREASE IMPACT

Consult resources on maximizing
the effectiveness of your policies.
This includes factsheets and
guidance on the importance of
behavioural insights for long term
impact, as well as methods to
measure impact. EU policy context
and impact indicators are clearly
shown through infographics.
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A sneak preview...

FOR TESTING PURPOSES ONLY. THIS NOTIFICATION WILL DISAPPEAR ONCE DEPLOYED ON A *.europa.eu site

European |
Commission

Forum for Local Action on Energy Efficient Behaviour

‘ Home ‘ Design ‘ Implement ‘ Interact  ~ Increase impact ‘ Training ‘ News and events v

Home > Implement > Case studies

Case studies

Sector The Energy Behaviour Forum collects and curates case studies from the field. The current collection is available via
this page. If you have further case studies for us, do reach out via: ini eebforum.eu.

-Any - v

11 case studies

Type of intervention

-Any - v
(J ® (J
-Any - v
Target group
-Any - v Bundesprojekt Education and Espacos Energia
Stromspar-Check consultation (Energy Spaces)
Target behaviour agreements (scheme)
Sector Sector
-Any - v Residential Sector Residentia

Education and awareness
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Interact (case studies and best practices)

20.1.2026

Cover a range of sectors (residential, industry, transport), behaviours (energy efficiency, demand flexibility,
adoption of new technology) and behavioural intervention types (campaigns, incentives, social influence)

Examples:

FAIRlagern from Austria, where behavioural insights such as “gamification” were used to encourage
parents to walk their children to schoal, rather than drive

Gigawatt from ltaly, a TV show aimed at young people which uses fun challenges and peer influence to
make energy saving behaviour socially desirable and normal

EV dealership awards in Ireland, where incentives and rewards are used to encourage sales of electric
vehicles

Stromspar-Check in Germany, where unemployed individuals are trained to become energy advisors,
supporting vulnerable households

Nos Gestes Climat, a French app which allows users to calculate their carbon footprint, and
encourages users to take part in challenges, to reduce their emissions.

Energy Behaviour Forum
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Implement

CASA DE BANHO

> LAVAR ROUPA / MAQUINA DE LAVAR ROUPA

/Digital library: \ S

« Alarge range of materials that can be used as
inspiration for behaviour change programmes; o =
including campaign materials ) e

30-40°C sdo suficientes

para lavar a roupa -

» Covering a range of sectors, behaviours and o bt

o forno poupa até

intervention types (campaigns, incentives,

\ social influence) /

e sasics ow oy

/]
WHAT IS THE WATER NEEDS CANHELE
WATER-ENERGY ENERGY, AND BE A WATER AND
NEXUS? ENERGY NEEDS ENERGY HERO!
WATER! >
2 S .
m , \ .‘ ol
7 B S
Y el 9.
Did you know that water and often need water to generate that

energy are like best friends?
They need each other to work

welll We need energy to move,

heat, and clean water. And
we need water to help make

energy!
s i
Al

- "

When we use water, like
taking a bath or watering
plants, we also use energy to
get that water to us.

<4

And when we use energy,
like turning on lights, water was
probably used to help make that

energy!

electricity, so by saving energy, you
also reduce the water needed by
the power plant.

Givh
-
5 . all

&
e Use only the water you
need when washing hands or
brushing teeth. When you only use
the water you need, you reduce the
amount of energy needed to pump,
heat, and clean that water.

Energy Behaviour Forum
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Capacity Building Programme

Goal: built capacity and gain deeper understanding of overcoming challenges
associated with implementing behaviour change initiatives at local and regional
level

In-depth training MOOCs Train-the-trainer

*  Forexperts who assist
local/regional authorities.
(e.g., competence
centres, behavioural

insights teams).

*  Open toall, self-directed
study and exploration

For selected participants

+  Getsupportin setting up
an initiative, by interacting
and exchanging

knowledge and expertise

« 8online modules on
behavioural change

basics. .
*  Workshops with latest

research and insights
on behavioural change.

* Includes videos, tasks,
and interactive content.

» Entry based on selection
criteria.

« 15t workshop 10
December 2025 (Paris)

1t modules launched
January 2026

2" cycle will start in
February 2026




Behavioural
Insights Toolkit

g



Development of the Behavioural Insights Toolkit

Our goal: Develop a behavioural insights toolkit to support EBF users to design behaviour
change programmes.

Builds on the Users TCP toolkit.

Requirements:
* Meet the needs of EB Forum users
« Based on a behavioural framework
« Align with other sections of the online Forum
« Translatable into EU languages

Our approach:
« Step 1: Use the Users TCP Toolkit as a starting point
« Step 2: Conduct User research to understand users needs
« Step 3: Review behavioural frameworks to ensure toolkit is evidence based
« Step 4: Develop toolkit
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Step 1: Review Users TCP Behavioural Insights Toolkit

v Home Page - Connect x Performance - ESS X | <" List|Todov2 | Energy Sming T X [B] Apptying behavioural insights to X | == - o x

& G @A O nups//bitoolkituserstcp.org/in

Checklists Courses  About

Applying behavioural
insights to energy policy

A toolkit for practitioners

This toolkit is intended for policymakers, civil servants, and professionals who design
programmes to reduce emissions of citizens and businesses.

Energy programmes can fail because citizens and businesses might respond to them in
unexpected ways. This toolkit will help you consider how people could respond to your
programme and increase the likelihood that it will achieve its intended outcome.

To begin, please select the path that best matches your needs and answer the 3
questions that will follow. You will then be presented with personalised recommendations.

| am developing a new programme

< You are designing a new programme to reduce emissions of citizens and
& businesses. Choosing this path will help you consider different types of

interventions.
Star

I am improving an existing

q You are either implementing or refining a programme that already exists,
Choosing this path will help you consider the underlying factors that might
be affecting the programme's success.



https://bitoolkit.userstcp.org/index.html
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Programme options

You have successfully completed the screening exercise.

Based on your choices, you have multiple options at your disposal. The success of each
alternative will likely depend on the behavioural factors that we identified below.

Click the “+” button next to each policy option to learn more about the behavioural factor
underlying its success. You can also access checklists that illustrate how to address these
factors and make the programme more likely to achieve its intended cutcomes.

a Incentivise citizens or businesses to change their energy

consumption patterns

Checklist
Make Energy Efficiency Attractive

Behavioural factors might affect this programme option:

# Lack of attractiveness
Citizens and businesses might not see the incentive as sufficiently
attractive.
— Learn how to increase attractiveness

Citizens and businesses might not engage in energy-efficient behaviours if the behaviours
do not convey any immediate benefits.

Explore the techniques below to learn how you can make the desired behaviours more
attractive.
©o Existing habits

Existing habits might make it difficult for citizens to change their energy

consumption patterns. Also, they might revert back to their old habits - R R N .
REs IS 2 G EEL Make energy-efficient behaviours immediately rewarding e
— Learn how to help citizens build and sustain new habits
[ Make energy-efficient behaviours socially desirable (+] ]
Remove immediate frictions associated with energy-efficient o
behaviours
[ Offer upfront conditional rewards e ]

Make energy-efficient behaviours immediately rewarding

Provide citizens or businesses with immediate rewards upon performing the
desired behaviour. Consider offering monetary prizes (e.g, discounts, lottery
entries), in-kind rewards (e.g. vouchers) or social rewards (e
social status).

ocial approval,

People tend to assign more value to benefits accessible in the present than those
in the future. To motivate your target audience in adopting a new behaviour,
consider whether there are any existing immediate benefits that you can put
forward. Alternatively, think of any rewards you can offer immediately after your
target audience performs the desired behaviour.

For example, cycling to work can provide many benefits, such as physical exercise
and cost savings. However, these become evident only in the long run
Companies could encourage their employees to cycle to work by highlighting
that it is a pleasurable experience or by offering gym membership vouchers.

Case Study
Incentivising Reduced Carbon Emissions
with App-Based Rewards

Atown in Finland has implemented an incentive programme to encourage
citizens to reduce their carbon emissions. People who do not exceed their
designated weekly ‘carbon quota’ receive virtual money on an app called
CitiCAP, which can then be redeemned for bus tickets, swimming pool access,
or a slice of cake. Modest incentives can be effective at encouraging behaviour
change.




Step 2: Conduct user consultation

User consultation
through survey, focus
groups and interviews,
with target group
(people working in
energy and transport
within local ands
regional authorities) to
understand their
experience with
behaviour change
programmes, and the
barriers faced applying
behavioural insights

20.1.2026

Findings:

A busy group - focused on project delivery within their
sector

Many working on awareness campaigns
Many were very new to the concept of behavioural insights
Keen to learn more but not sure where to start

Needed basic information in an easy, accessible way, with
the chance to delve deeper at their own pace

Conclusion:

Toolkit should be pitched at “beginner” level

Toolkit should be a way to engage users, introduce
behavioural insights, inspire ideas, and direct to other parts
of the Forum where more in-depth materials can be found

Energy Behaviour Forum
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Step 3: Integrate behavioural framework

* Reviewed multiple options

* The Behaviour Change Wheel is a
framework derived from 19 different
behavioural models. The hub allows users r
to identify the sources of behaviour, and B oo o etaviows ;
the outer layers guide users to R v i %
interventions and policy categories which
may help to change behaviour. Poticy categories

» Selected this model because it is:
e Evidence-based

« Comprehensive (integrates multiple
theories)

+ Systematic (takes you from
understanding behaviour to
developing strategies)

The Behaviour Change Wheel.

200208



COM-B and the Behaviour Change Wheel

Capability \
Opportunity /

The hub of the Behaviour Change Wheel is the COM-B model.

This model states that Capability (C), Opportunity (O), and Motivation
(M) are the three key factors needed to change Behaviour (B).

Capability refers to whether we have the knowledge, skills, and
abilities to engage in a behaviour.

Opportunity refers to external factors (both physical and social) that
make the behaviour possible.

Motivation refers to the conscious and sub-conscious internal
processes that influence decision-making and behaviour.

Understanding which factors help drive behaviour helps users to
understand which interventions and policies may be most successful
at encouraging behavioural change.
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Step 4: Toolkit design
-

*Residential

*Industry and
Commercial

* Transport and
mobility

*Public and
institutional

*Aim is to hook
users — sector
is highly
relevant to
their work and
so this is a
personalised
way in.

Programme
aims

« Different for
each sector —
e.g. change
energy use
behaviours,
increase uptake
of new
technology

*Dummy
selection (does
not influence
next stage)

*Aim is for user
to start thinking
about their
programme and
what they want
to achieve

)

* Educational
step —
necessary to
help users
think beyond
“awareness
campaign”!

 Explains that
behaviour
change is
enabled by
increasing:

 Capability
(can they do
it?)

* Opportunity
(is the context
right for them
to doiit?)

* Motivation
(do the'\; want
to doit?)

\ J

New step for beginner
audience

Interventions

\

*Mirroring the
interventions
of the
Behaviour
Change
Wheel:

* Education

* Training and
upskilling

* Regulatory
measures

* Environmental
restructuring

* Social
influence

*Enabling
access to
services and
infrastructure

*Incentives and
rewards

This replaces

programme instruments
and programme options

*Within each
intervention, 3-5
solutions

*Used content
from the Users
TCP toolkit
checklists e.g.
identify the right
channels, choose
the right
messenger

-

Link to other

EBF materials

*Directs users to
other sections
of the Forum:

» Guidance and
factsheets

«Case studies
*Digital library
* Training
*Friends of
Forum
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Intervention examples

Education through behavioural campaigns

Choose the right messenger: Individuals tend to pay more attention to figures whom they trust and respect. Empower local community
members to talk about your programme or policy.

Identify appropriate channels: Identify what information channels your target group uses and relies on the most, and ensure that you
inform the public about the new policy or programme through these channels.

Environmental restructuring

Use defaults: Using defaults means the most energy-efficient option is the automatic choice, reducing effort and making sustainable
behaviour the easy path. For example, configuring appliances to energy-saving modes by default encourages adoption without requiring
extra decisions

Modify the physical environment: For example, if your goal is to encourage cycling to work, you should ensure that there are cycling paths
that people can use when commuting.

Using social influence

Correct beliefs about what others think and do: Individuals may be reluctant to engage in energy-efficient behaviours because they
misperceive what others do. Campaigns highlighting that others support these actions, can make energy saving behaviour feel safer.

Involve the community in planning and action: Involving the community in planning and action builds ownership and trust. For example,
co-designing local energy projects or inviting residents to help shape priorities ensures solutions reflect real needs and encouages
participation

20.1.2026 Energy Behaviour Forum 19
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Timeline

Jan "26 Integrate the toolkit into the website
(technical development)

Feb ’26 User testing

Feb 26 Amendments, leading to final version
for release 2.0

20.1.2026 Energy Behaviour Forum



Energy
Behaviour
Forum

Friends of the Forum

g

7 48

i

~ European
= Commission



Internal

The Friends of the Energy Behaviour Forum

20.1.2026

Friends of the
Energy Behaviour
Forum

The Friends of the Energy Behaviour Forum working group is a
perfect chance for networking and to exchange experiences.
Partners can share resources on energy behaviour, have access to
information on events and other initiatives and activities within and
outside the project.

* Join us and reap the benefits:

» opportunities to exchange ideas and information
with other experts in the field;

» possibilities to network with relevant stakeholders;

» access to exclusive information on events and activities
on energy behaviour;

 a platform to promote your activities; and

 possibility of organising tailored activities according
to your and the project’s needs.

Energy Behaviour Forum 22



Who are we looking for?
Experts in energy efficiency
and behavioural insights

Local actors

Training initiatives

Behavioural change initiatives

20.1.2026

Experts with relevant
expertise in energy efficiency
and/or behavioural insights

Local actors to collaborate
with in widening the reach of
the Energy Behaviour Forum

EU and national training
networks and initiatives

EU and national initiatives on
energy efficiency and
behavioural change

Energy Behaviour Forum

Present replication potential
to facilitate knowledge-
sharing efforts

Whose objectives or scope
of are aligned with those of
the Energy Behaviour
Forum

Are based in one of the EU-
27 Member States.

Have a working knowledge
of English

23
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Get involved — join us!

How to become a Friend of the Energy Behaviour Forum:

1. Fill in the survey: https:/ec.europa.eu/eusurvey/runner/FEBF2025

2. Receive a confirmation from our team

3. Join the Friends of the Energy Behaviour Forum and
receive all the updates .

4. Start collaborating with us

20.1.2026 Energy Behaviour Forum 24
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Stay connected with Energy Behaviour Forum

Newsletter Social media:
. @energy4europe
Subscribe to the Energy Behaviour Forum Newsletter for #EnergyBehaviourForum

up-to-date information on Forum events, training sessions
and other activities.

Subscribe

Website (launching soon)

. The Energy Behaviour Forum website will launch soon,
offering materials, tools and training for local and regional
authorities and other organisations involved in planning and
executing projects, initiatives and campaigns for boosting
energy efficiency.

20.1.2026 Energy Behaviour Forum 25
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UsersTCP

Our Vision

To provide a platform for international
collaboration on policy-relevant socio-technical
research on user-centred energy systems.

The Mission

To provide policy-relevant evidence on factors
influencing energy use, including technology
acceptance, and their impact on society.

Technology Collaboration Programme
bylea
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Role of technology and behavioural change in emissions
reductions in the IEA’s Net Zero Emissions Scenario
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UsersTCP

2020 2030 2040 2050

Low-carbon
technologies with the
active involvement
of consumers

GtCO,

Low-carbon
technologies

Source: Net Zero Roadmap: A Global Pathway to Keep the 1.5 °C Goal in Reach, IEA (2023)

Technology Collaboration Programme
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UsersTCP UsersTCP Projects &
EXECUTIVE P Collaborative
COMMITTEE Work
The Users TCP’s Tasks .

o _ BT::;S:;‘S"’" Hard-to-Reach Human-Centric EmPOWERing
are the main international Fi— Energy Users Networe. Al
collaborative mechanisms
through which we deliver
on our Strategy En;al;beliﬁent L_Social Obi?\?:tlory

for Energy .I;Ef:::tt: on Peer-to-Peer
Infrastructure Trading
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Contact Us

For more information,
visit userstcp.org

or email TCP Secretariat
at admin@userstcp.org

Technology Collaboration Programme
bylea
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